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SUPPLEMENTING BEAUTY
NUTRITIONAL PRODUCTS BOOST

PERSONAL CARE ROUTINES

FROM HOME
TO TOE

There's a wipe to clean
every kind of surface

AMATTER OF STYLE
A look back at 50 years
of hair styling products









antioxidants may address acne while at
the same time reducing some of the signs
of aging such as fine lines and wrinkles.
This makes antioxidants especially at­
tractive for the woman who suffers from
acne and also sees fine lines beginning to
form."

Jarrow Formulas, a formulator and
supplier of nutritional supplements, re­
cently rolled out three pyrroloquinoline
quinone (PQQ) products to support heart
health and cognitive function.

PQQ is a powerful and focused anti­
oxidant that is especially important in the
mitochondria of cells. It is considered by some authorities to be an
essential nutrient that supports heart health and cognitive func­
tion, according to the company. And for those who often attend
conferences in the personal care industry, mitochondria mainte­
nance is a hot topic when it comes to skin, hair and nails too.

"PQQ is ideal for aging individuals and those who want to
protect their cardiovascular and cognitive functions," said Rory
Lipsky, marketing director at the company. "We're pleased to add
PQQ to our award winning line of cutting-edge cardiovascular
products that include QH-absorb and Q-absorb."

Nutritional products are even said to help ward off some of
the most damaging effects of the sun. Recent studies reveal that
Omega-3 fatty acids not only fight off a multitude of illnesses,
they also promote cell renewal, and may help protect against skin
cancer.

A report published in the American Journal ofClinical Nutrition
by researchers at the University of Manchester found that tak­
ing Omega-3s regularly increased the skin's immunity to sun­
light, which may lower the risk of skin cancer over an individual's
lifetime.

"Omega-3 oils are now recognized as important to the health
of our immune, nervous and cardiovascular systems. Exposure to
ultraviolet light weakens the skin's immune response,"said Oscar
Hevia, a Coral Gables, FL dermatologist."In this study, research­
ers were able to demonstrate that the immune response in the
skin of those subjects who were taking Omega-3 oils recovered
much better after exposure to ultraviolet light. Nonetheless, this
study did not look at the immune response to skin cancers spe­
cifically, but rather allergy-producing substances. Although en­
couraging that the immune system improved, there is no direct
evidence in this study that regular intake of Omega-3 oils will
reduce the incidence of skin cancers in individuals."

Consumers are clamoring for beauty supplements that ben­
efit the whole body too, as seen with the new "multidimensional
wellness companion"called Wakaya Perfection, which is now sold
at select Space NK and other prestige retailers.

This organic ginger is said to aid in digestion and soothe sore
muscles, among other benefits. The hand-cultivated powder is
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USDA and ACO Certified organic gin­
ger, is unique to the private Fijian island
of Wakaya and was created by David H.
Gilmour, founder of Fiji Water.

All three SKUs of the Wakaya
Perfection powder will be available
at Space NK, including the Table-Top
Wellness Companion (.6 oz. glass jar),
a daily health staple for culinary, bev­
erage and apothecary use; the Whole
Body Revitalizer (1 lb. container), an
at-home spa, sports and body appli­
cant; and Ginger-Eze (.6 oz. glass jar),
a vegetarian gel cap health supplement

for daily use by travelers and people on the go.
"I was delighted to discover Wakaya Perfection's organic gin­

ger products which offer so many therapeutic benefits; the bath
soak relieves congestion, helps reduce inflammation, eases over­
work~d muscles and I find it helpful for jet-lag," noted Nicky
Kinnaird, founder of Space NK, London."When ingested, ginger
acts as a thermogenic, try adding it to your exercise water bottle
to enhance your metabolism."

The Best Is Yet to Come
The nutritional market will post a compound annual growth rate
of 6% to hit $86 million by 2016, noted Packaged Facts in its find­
ings. Both consumer demand and product innovation with fuel
this growth.

"Although research and technology advance, the most suc­
cessful brands will offer such sophistication and therapeutic
value in more convenient and less complex formulations," noted
Simpson of Nutribloom. Fewer ingredients, simple branding and
effective communication in how a nutricosmetic works within
the body (over topical ones) will be critical to a brand's success
as well.

Ultimately, it's the tangible benefits that will move the market
the most, according to other industry insiders.

"Your lifestyle shows in your face and body, as well as affect­
ing your well-being. I am a great believer in working from the
inside out, as well as the outside in," noted Kinnaird of Wakaya.
"Regular exercise, healthy nutritional habits, good hydration lev­
els, decompression time and a sound night's sleep go a long way
toward promoting a youthful appearance."

Dr. Nicholas Perricone, dermatologist and founder of
Perricone MD, San Francisco, CA, agrees that nutraceutical beau­
ty is the wave of the future.

He told fIApPI, "The best program works from the inside out
as well as the outside in. Topicals that have great efficacy in re­
ducing inflammation in the skin along with powerful targeted
nutritional supplements with anti-inflammatory properties that
can help rebuild the body at a cellular level will work synergisti­
cally to rejuvenate the body inside and out." •
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